SETTING THE STANDARD
André Balars, owner
of the Standard, reclines
on a Richard Schultz

chaise longue by the pool
of his new, 140-room
West Hollywood hotel.
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tables, and Warhol
draperies.

the budget of a luxury traveler, but are every bit as sophisticated.”
In other words, Balazs hopes the Standard will become a cheap-
chic mecca for the ever expanding Prada-Gucci tribe, the style-
conscious Gen-Xers and baby-boomers who worship at the Carrars-
marble altar of jef-age modemity, an acsthetic the Standard offers
in near-lethal doses.

“The intention was to push the boundaries of what hotel de-
sign is, and recognize that there are new tastes and new expecta-
tions,” says Balazs, who worked closely with production designer
Shawn Hausman on the plans for the Barbarelle—mects—Charles
Eames-mects-Sheikh Abdullab’s 707 look of the 140-room hotel.

“T'd cull the look of the place “timeless modern,’” says Haus-
man, who also helped refurbish the Chatean Marmont interiors.
“You know, taking things from the 50s, 60s, and T0s—Arco
lamps, Ligne Roset chairs, and new picces—then combining them
to add up w 2000."

“But the Standard is not meant to be a retro incurnation of a
hotel,” Balazs is quick to add. “It is meant to be forward-looking.”

From the white shag carpet (floor and ceiling) in the lobby's
“cocoon/conversation pit” 1o the large vitring behind the front

desk which houses a slumbering
nude woman (she is alive and she
is allowed to take breaks, “for ob-
vious reasons,” says Balazs), there
is no dearth of creativity in the
design scheme. Among the more
’ ¥ = significant examples of millennial
THE MODERN ERA e : hotel innovation: a disc jockey's
Clockwise from top: the hotel's = booth built into the (ront d ;
“couversation pit" is lined with white shag carpet (floor | T L performance artist—gardener who
and ceiling) and features Ligne Roset sectional seating, e s “mows” the electric-blue Astro-
Arco lamps, and Baleri egy seats; a photomural of = . Turf surrounding the rectangular
Joshua Tree Mational Monument in the hotel's lounge; the ~ e pool, a screcning room in the
restaurant, which looks ot onto the Sunset Strip, fa = lobby, and a tattoo parlor and

is done in a spare, 50s style; behind the barbershop.
clerks at the front desk, 2 model reclines in the j i Up in the pared-down rooms
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BLUE HEAVEN
Clockwise from top: the Standard's
undulating rear fagade, which overlooks the
swimming pool and the flatlands of West
Hollywood; Warhol draperies decorate a room;
Eero Aamio bubble chairs hang in the foyer;
the beds are inspired by a Gio Ponte design;
at the pool, blue AstroTurf is

offset by planters of green grass

and a Ping-Pong table.

I | wvAMITY FaIR

Balazs hopes
the Standard will
be a cheap-chic
mecca for the ever
expanding
Prada-Gucci tribe.

CONTINUED FROM Pact ios TANZE from 595 to $200 a night},
guests will find inflatable sofas (maids carry air pumps on their
carts), Eames surfboard tables, Andy Warhol flower-print drap-
eries {Balazs licensed the print from the Andy Warhol Foun-
dation for the Visual Arts). Ultrasuede floor pillows, and such
crucial mini-bar amenitics as cold sake, patchouli and ylang-
ylang candles, Vaseline, and Saim-John's-wort soft drinks. For
business travelers the rooms are wired with T1 Internet hookups.
Even low-tech fixtures have been revised—Balazs refitted the
thermostats with only four settings: BLOW, HARD, HARDER, and
stor, “[ really wanted the place to have a sort of sexiness,” he
says. Mashing a sheepish grin.

In the brief period since its opening, the West Hollywood
Standard has become a hit, and there are plans to open branch
operations in New York and Chicago, each with its own distinct
style. (Investors in the L.A. venture include Leonardo DiCaprio,
Cameron Diaz, Benicio Del Toro, and the Smashing Pumpkins’
Darcy Wretzky and James Tha.)

The greater scheme, Balazs says, is to “redefine what people
have come to expect in a hotel .., up the aesthetic stakes so
that we can deliver something that’s really high-quality, that
does what it's intended to do but that isn't sullen—something
that will eventually be so, well,
s0 standard people know what i
to expect from it.” 2



